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Methodology: 
• The 2012 Working Sample size of 8,994 was derived from the U.S. population ages 18+.   
• Data collection was conducted in December 2011 & January 2012. 
• Consumers were recruited via email and the survey was completed via the Internet. 
• The questionnaire was approximately 5 minutes in length 
• This study is a repeat study that ran in December 2008, December 2009, December 2010.  

Four year trends are shown whenever possible. 
 


